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tive because, at tages of pro
¢ building up minimum market share, sales volum
ce some short-run profits by pricing lower than pricing
it keeps out competitors, thereby maximising the profits in the
However, long-run profit maximisation is very difficult to estimate
the environment is hard to predict beyond the short-run.

9 Maintaining the image. Every company has an identity fro
nt it opens its doors. It 1s an identity representing what it has do
is the sum-total of the impression that the people hae
bout its products — packages — trade marks — brané
raphics the marketing programme and the like. Th
the company handles the delicate

s
m

mome
convey the public. It
about the firm. It is a
names — employees — £
image is deeply influenced by how |
sharp weapon Of pricing. For mstance, a firm known for high quali_ty__a_nd
priced products will lose its curren) clientele if it goes In for low quality '

low priced products. As a result the high quality and high priced products ¥
likely to lose their original Image so far enjoyed. It is true conversely al

However, a company image well cstablished will favour price policies ¢

choice because, the cuslomers have accepted the company. Thus, in I
Phillips, Hindustan Lever, Tatas and the like follow the price polic
supported in the light of their long-standing reputation. Thus, pricin
can build an image, make it or mar it, though image insulates th

price policies. ,




